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ADVERTISING TERMS AND REGULATIONS
The Gazette Real Estate Guide, A Gazette Publication (“The Guide”), reserves the right to
reject or revise all copy submitted. In any event, the advertiser assumes liability for the con-
tent of all advertising copy printed and agrees to hold The Guide harmless from all claims aris-
ing therefrom made against The Guide. All advertising that might be mistaken by a reader as
news, feature or other non-advertising material must be clearly marked PAID ADVERTISE-
MENT. The forwarding of an order is construed as an acceptance of all the rates and conditions
under which the advertising is at the time sold.

The Guide shall not be liable for damages or loss that might occur from errors or omissions in
any advertisement in excess of the amount charged thereof. In the event of non-publication of
copy, no liability shall exist on the part of The Guide except that no charge shall be made there-
of.

All advertising must be paid in advance unless the advertiser has established credit with the
Publisher. When credit is established, all bills are due and payable within 30 days. The Guide
assumes no responsibility for errors or omissions in advertising when copy or camera-ready
illustrations are accepted after proof deadlines, or when proof has been approved by the adver-
tiser or his agent, and in no case for more than the cost of that part or parts of the advertise-
ment in error. A print-ready ad is defined as one ready for publication that does not require any
ad composition or production adjustments.

The Guide is not responsible for disks or art left in its office for thirty days or if advertiser or
advertising agency has not requested art to be returned.

Rates and conditions are subject to change without notice.

AD RATES

1 Page . . . . . . . . . . . . . . . . . . . .$137.00
1/2 Page  . . . . . . . . . . . . . . . . .$90.00
1/4 Page  . . . . . . . . . . . . . . . . .$67.00

Contract for 20 or more issues per year - 
5% discount

Front Cover - $215.00; Back Cover - $250.00

Premium Placements: $15/page. Call for placement options.

SIZE SPECIFICATIONS

(Image area)
Full Page - 6.125” x 9”
1/2 Page - 6.125” x 4.40”
1/4 Page - 2.95” x 4.40”

SPECIFICATIONS FOR ELECTRONIC OR DISK SUBMISSION

Digital photos may be sent via e-mail in TIF or JPEG format at
the highest resolution possible (“raw” from the camera is best),
or on PC formatted disk. Remember to “name” photo files with
the property address to aid identification. Line Art graphics
should be submitted at 600 dpi or higher in TIF, GIF or BMP
format.
Text (copy) can be sent via e-mail or on PC formatted disk or CD
as a Microsoft Word or Wordperfect document.
Print-ready documents should be submitted in Quark XPress 6.1,
with all fonts and support graphics included on the disk. Other
acceptable formats include PDF files. CD disks are accepted as
well as PC formatted disks. Color files must have all colors as
CMYK and all black must be 100%K (black).

Free consultation is available for anyone who needs help
with electronic submission.

Proofs: Ad proofs are available upon request via fax or e-mail.
The Guide cannot guarantee the availability of proofs for ad
materials received after the Wednesday before publication.
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NEW for 2008 - All ads automatically uploaded to
www.gazette.net with link to your web site!

Reach further into Montgomery County with The
Gazette HOMES Advantage - a monthly magazine
(circulation 20,000), which is delivered to libraries,
restaurants, grocery stores, shopping centers,
YMCA, real estate offices, condos, banks and apart-
ments throughout Montgomery County! Only $99
to repeat your Real Estate Guide ad.

Publishes:
January 23, 2009
February 20, 2009
March 20, 2009
April 17, 2009
May 22, 2009
June 19, 2009
July 24, 2009
August 21, 2009
September 18, 2009
October 23, 2009


